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‘urrent Challenges

B Digital Information World

1 month ago

Digital Ads Are More Expensive Than Ever, Here's Why

Google has faced a less severe increase, but its CPM has become 12% more
expensive as well although its access to quality first person data...

Forbes

12 Nov 2021

@ JumpFly
Performance Max Campaigns: Pros and Cons

Performance Max is the newest campaign type to hit the Google Ads ecosystem. To
quote official Google documentation: “Performance Max...

4 weeks ago

Navigating IOS 14: Strategies For Efficient Marketing In The

Navigating IOS 14: Strategies For Efficient Marketing In The New Data Landscape - Go
Direct: Build Up Your First-Party Data - Partner Up: Leverage...
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re calls valuable?

e (allleads convert 10 to 15 times more often and
significantly faster

e A further 40% will request specific details in order
to make a purchase at a later date

e (Customer retention is significantly boosted
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‘ypical example

Ms Lisa Westrich would like an evaluation of as
many call sources as possible.

She has a website and a Google My Business entry,
and places a Google Ad.

Call Tracking on Call Tracking in Call Tracking in ad
the website Google My call forwarding
Business

SIS N

GOOGLE ANALYTICS 4
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‘ypical example

What is our objective?
Call Tracking data in Google Analytics 4

Universal Analytics

~ Completed goal 2.4. Lead | Contact Call now for €100.00

www.matelso.com

Google Analytics 4

InboundCall
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‘ypical example

A couple of questions that we can answer in
Google Analytics 4:

e  From which source (Google Ads, Google My Business,
website) did the call come?

e  Where on my website are the call conversions happening?

e  When during the customer journey does the website
visitor call?

e  Which call conversions came via paid search?

www.matelso.com
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‘aller origin

CUSTOM CT QUELLE

CUSTOM PARAMET.. EVENT COUNT
(total) 4 items 83
Ads 34
mainPage 29
MyBusiness 18

WebCallButton 2

TOTAL USERS

15

15
15

15

25 Jul- 26 Jui 2022
Event count

® Ads 61

Google

www.matelso.com
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‘all on website

CUSTOM CT PATH

CUSTOM PARAMET.. EVENT COUNT TOTAL USERS
(total) 4 items 83 15
/contact 46 9
finvestment-plans 29 6
/ 4 1
/about-us 4 1

25 Jul-26 Jul 2022
Event count

® /contact 46

Google

www.matelso.com
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hen does the visitor call?

STARTING POINT STEP +1 /

E3 Event name S5 Event name ~

session_start page_view
102 99
__ click
1

STEP+2 2

> K3 Eventname ~

scroll
46

Tracked_Call_on_Main...
20

session_start
9

= INboundcCall
2

o Click
2

13:19:46

13:19:45

13:19:00

13:18:12

131811

13:18:06

13:18:05

13:18:00

131714

131713

13:17:08

13:17:07

o0o0

o—

14s

InboundCall

45s

page_view

page_view

5s

user_engagement

5s

46s

scroll

page_view

page_view

5s

user_engagement
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‘naid search or not?

Tracked Callo ~ © ~

Conversions ¥ by Default Channel Grouping v

InboundCall v+ @ ~

{ Adafiter +

Conversions ¥ by Default Channel Grouping v

21 22 23
Jul

@ Direct @ Paid Search @ Organic Search

Q_ search...
Default Channel Grouping ~ -~ +Conversions Event value
bl
1 Direct 215.00 0.00
2 Paid Search 78.00 0.00
3 Organic Search 5.00 0.00

21 22
Jul

@ Direct @ Paid Search @ Organic Search
Q_ Search..

Default Channel Grouping ~ -+ Conversions

234.00

Totals
100% of total
i Direct 151.00
2 Paid Search 78.00
3 Organic Search 5.00

Event value

193.00
100% of total

178.00

11.00

4.00

23

www.matelso.co
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‘Eptimization in online marketing

PERFORMANCE MARKETING
1 TRACK 2 DETECT 3 ACT

WITH CALL TRACKING
[ www.matelso.com |
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‘Eetect :

CLICKS COST CALLS

1500 500 € 24
CURRENT 1000 1000 € 5
625 163,84 € 14

166384 €

DESIRED
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CLICKS COST CALLS

1500 500 € > 24
CURRENT 1000 1000 € 5

625 163,84 € 14

DESIRED
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‘Eesult !

CLICKS COST CALLS

1500 500 € 24
CURRENT 1000 1000 % >
625 163,84 € 14

4500 1500 € 72
DESIRED . el (I
; 625 16384 €
200% leads for the same -

outlay



ow does Call Tracking work?
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Mhat are tracking numbers?

Marketing numbers that redirect to another existing number and track data.

What kind of Call Tracking numbers are there?

STATIC NUMBER

Single-number pool/individual
telephone number

Can track call data

Can be used for individual
sources

www.matelso.com

DYNAMIC POOLS

10, 100, 1,000 or more numbers in
one pool

Requires the matelso script in the
domain

Multiple numbers that are
dynamically displayed

Can track call data and web data
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eb data and call data

Call data:

Data about the call

Examples: caller number, called number, time of call, caller network

Web data:

Data about the website visitor

Examples: landing page, path, online campaign information (UTM parameters, Gclid)

www.matelso.com
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‘he principle behind dynamic pools 118

Wch e
. . . . 10 people on website
Which web user is behind which call? PeoP
Data from 10 webusers

A

Which 2 people have called?

www.matelso.com
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‘he principle behind dynamic pools

Solution:
Fach user is shown a number just for them.

0631 - 6785 €8
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ummary

A potential customer clicks On the website, the The customer calls the Optimize your campaigns
on an ad and is redirected customer is shown an number shown and gets using Call Tracking data
to a website individual telephone through to the provider
number

071121843 14

HOW DOES CALL TRACKING WORK?

Mehr dazu hier: BASIC KNOW-HOW SUMMARY

www.matelso.com
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oogle Analytics 4 and Call tracking

It's the latest
platform/property of the
Google Analytics tracking

tool.

)

It will replace the previous
version, Universal Analytics, on
July 1,2023.

Call Tracking is also possible wi

From July 1, 2023, it will
be possible to enter data
in Google Analytics 4
properties only.

Old data in standard
Universal Analytics will
continue to be available
until December 31, 2023
only.

o\ /.

4

Switching to Google
Analytics 4 too late may
hurt your business, as
there won’t be any
available data in GA4!

oogle Analytics 4!

www.matelso.com
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verview - what's new in GA4?

UNIVERSAL ANALYTICS

Focus on meetings

Structure with data view

Target actions for individual goals

Data retention can be set to >14
months

www.matelso.com

GOOGLE ANALYTICS 4

Focus on users
Data structure may look different in GA4

No filters for the data, only the
reports

Goals are first created as Events,
then marked as a “Goal”

Data retention can be set to 2 or
14 months
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EA4 Events - continue as usual?

The main focus in the new GA4 world is on Events

EVENTS IN EVENTS IN
UNIVERSAL ANALYTICS GOOGLE ANALYTICS 4

Each event must have a unique name

Setup uses fixed parameters such as:

° Event category (e.g. video)
° Event action (e.g. progress)
° Event label (e.g. 75%)

Google provides a few events during
setup:
° “click,”
: : ° “first_visit,”
Can be extended with other fixed o ‘“pageview'

parameters such as:

° Campaign keyword
° Campaign name
° and so on

>> Many events must be named and set up
in GA4

www.matelso.com
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All accounts > MAGtest

alytics  Google Analytics 4 -

Events @ -~
Conversions

Audiences

Custom definitions

Important for conversion evaluation:

Also in other systems such as Google Ads!

DebugView

\

Conversion Events

Conversion name 4

InboundCall

purchase

Tracked_Call_on_MainPage

Network Settings

Count % change

0 0%
0 0%
0 0%

Value

% change

0%

0%

0%

L¢_‘

Mark as conversion (?)

www.matelso.com
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2 All Users
Analytics
Exploration Name: TECHNIQUE
Call Tracking Standard Das S = STARTING POINT STEP+1 STEP+2 2
Home Cxssiom B3 Event name > 3 Eventname v > [ Eventname ~
25 Jul - 26 Jul 2022 v VISUALATION
N ; :
Reports SEGMENTS + B |G| ~ session_start page_view scroll
102 99 46
None .Oo :_- @
DIMENSIONS +
SEGMENT COMPARISONS
Advertising assic 1B Campaign
Drop or select segment
ey Tracked_Call_on_Main...
% 20
BE Configure
Classic IB Label BREAKDOWNS
Classic IB Campaign session_start
Classic IB Status =
Event name 10 - click InboundCall
1 2
Is conversion event click
VALUES 2
METRICS + Event count
I Total users
FILTERS

User-defined dimensions can be very useful for the evaluation

www.matelso.com


https://www.matelso.com/de/start

‘Eeporting - GA4 integrations

e (Google Ads

e (Google BigQuery

e Display & Video 360

e (Google Ad Manager

e And many more

www.matelso.com
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Make an
appointment with
us

et a quote 3 Make a start
together
{ §

Hand-in-hand onboarding

GET STARTED WITH MATELSO

www.matelso.com
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E#‘;"%g Make a free

H, 4 3

appointment now
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D" | K J
EXCO 22
matelso ist auf der DMEXCO 2022

S —ZE8 Visit us at DMEXCO
e S 2022!

matelso - Transform your conversations into
meaningful leads

www.matelso.com
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matelso webinars

More webinars at
matelso.com/en/webinare

Any other questions?

Make an appointment.

www.matelso.com
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THANK YOU FOR
YOUR ATTENTION

It would be great if you could leave
me a brief review!

1. 0.0.9. 0

Any other questions?

Make an appointment. jr

3 ' www.matelso.com
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