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● Call leads convert 10 to 15 times more often and 
significantly faster

● A further 40% will request specific details in order 
to make a purchase at a later date

● Customer retention is significantly boosted
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Ms Lisa Westrich would like an evaluation of as 
many call sources as possible.

She has a website and a Google My Business entry, 
and places a Google Ad.

GOOGLE ANALYTICS 4

Call Tracking on 
the website

Call Tracking in 
Google My 
Business

Call Tracking in ad 
call forwarding

T
T

ypical example
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What is our objective? 
Call Tracking data in Google Analytics 4

Universal Analytics Google Analytics 4

T
T
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A couple of questions that we can answer in 
Google Analytics 4:

● From which source (Google Ads, Google My Business, 
website) did the call come?

● Where on my website are the call conversions happening?

● When during the customer journey does the website 
visitor call?

● Which call conversions came via paid search?

T
T
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C aller origin
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C all on website
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W hen does the visitor call?

https://www.matelso.com/de/start
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P aid search or not?
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PERFORMANCE MARKETING

1 TRACK 2 DETECT 3 ACT

PERFORMANCE MARKETING

WITH CALL TRACKING
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200% leads for the same 
outlay

4500 72

86 
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Marketing numbers that redirect to another existing number and track data.

What kind of Call Tracking numbers are there?

Statische Nummer Dynamische Nummernpools

W hat are tracking numbers?

● Single-number pool/individual 
telephone number

● Can track call data

● Can be used for individual 
sources

STATIC NUMBER DYNAMIC POOLS

● 10, 100, 1,000 or more numbers in 
one pool

● Requires the matelso script in the 
domain

● Multiple numbers that are 
dynamically displayed

● Can track call data and web data

https://www.matelso.com/de/start
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Data about the call

Examples: caller number, called number, time of call, caller network

Data about the website visitor

Examples: landing page, path, online campaign information (UTM parameters, Gclid)

Call data:

Web data:

W eb data and call data

https://www.matelso.com/de/start
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Problem:
Which web user is behind which call?

Which 2 people have called?

Data from 10 webusers

2 callers 

10 people on website

he principle behind dynamic poolsT
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Solution:
Each user is shown a number just for them.
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0631 - 6785 ??

he principle behind dynamic poolsT
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Mehr dazu hier: BASIC KNOW-HOW SUMMARY

HOW DOES CALL TRACKING WORK?

2
0711 218 43 14 1 5

On the website, the 
customer is shown an 

individual telephone 
number 3 The customer calls the 

number shown and gets 
through to the provider 4 Optimize your campaigns 

using Call Tracking data1A potential customer clicks 
on an ad and is redirected 

to a website

ummaryS
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Google Analytics and Call Tracking
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Call Tracking is also possible with Google Analytics 4!

Old data in standard 
Universal Analytics will 

continue to be available 
until December 31, 2023 

only.

It’s the latest 
platform/property of the 
Google Analytics tracking 

tool. 

It will replace the previous 
version, Universal Analytics, on 

July 1, 2023.

From July 1, 2023, it will 
be possible to enter data 

in Google Analytics 4 
properties only.

4
1

Switching to Google 
Analytics 4 too late may 
hurt your business, as 

there won’t be any 
available data in GA4!

2 3 ! 

oogle Analytics 4 and Call trackingG
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…

verview - what’s new in GA4?O

● Focus on meetings

● Structure with data view

● Target actions for individual goals

● Data retention can be set to >14 
months

UNIVERSAL ANALYTICS GOOGLE ANALYTICS 4

● Focus on users
Data structure may look different in GA4

● No filters for the data, only the 
reports

● Goals are first created as Events, 
then marked as a “Goal”

● Data retention can be set to 2 or 
14 months

… …
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The main focus in the new GA4 world is on Events

A4 Events - continue as usual? G

EVENTS IN 
UNIVERSAL ANALYTICS

EVENTS IN
GOOGLE ANALYTICS 4

Setup uses fixed parameters such as: Each event must have a unique name

Google provides a few events during 
setup: 

● Event category (e.g. video)
● Event action (e.g. progress)
● Event label (e.g. 75%)

● Campaign keyword
● Campaign name
● and so on

● “click,”
● “first_visit,”
● “page_view”

>> Many events must be named and set up 
in GA4

Can be extended with other fixed 
parameters such as:

https://www.matelso.com/de/start


www.matelso.com

1.

2.

Important for conversion evaluation:
Also in other systems such as Google Ads!

https://www.matelso.com/de/start
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User-defined dimensions can be very useful for the evaluation

https://www.matelso.com/de/start
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eporting - GA4 integrationsR

● Google Ads

● Google BigQuery

● Display & Video 360

● Google Ad Manager

● And many more

https://www.matelso.com/de/start
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Whats next
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hats next W

GET STARTED WITH MATELSO

321 Make an 
appointment with 

us

Get a quote Make a start 
together

Hand-in-hand onboarding

https://www.matelso.com/de/start
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Make a free 
appointment now

https://www.matelso.com/de/start
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Visit us at DMEXCO 
2022!
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matelso webinars
More webinars at 
matelso.com/en/webinare

Any other questions?
Make an appointment.
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THANK YOU FOR 
YOUR ATTENTION
It would be great if you could leave 
me a brief review!
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Any other questions?
Make an appointment.
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